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ACTIVITY 7: MARKETING STRATEGY

This was intense! We finally got to the real marketing work again!!! Like in
Ferrara, we sat together with our Italian partners in school discussing SWOT
analyses and preparing marketing plans for the Czech sustainable companies.
It was even more interesting than in ltaly because unlike the Italian ones, the
Czech sustainable companies we had been in touch with are not well
established on the Czech market yet.
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7. AKTIVITA: MARKETINGOVA STRATEGIE

Tak tomuhle fikdme intenzivni prace! Konecné jsme se opét dostali ke
skute€nému marketingu. Stejné jako v Italii jsme si s italskymi partnery sedli
ke stolu a pfipravovali SWOT analyzy a marketingové plany pro ¢eskeé
kterymi jsme spolupracovali, nemaji, na rozdil od téch italskych, jesté své
pevné misto na trhu.



